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Introduction to HPV

The human papillomavirus (HPV) affects everyone. 4 out of 5 of

us will have the virus at some point in our lifetime. While most of us
don’t experience symptoms, the virus can cause cervical cancer (as
well as cancer of the penis, anus, vulva, vagina and oropharyngeal
—throat), and claims almost half a million lives every year.

These are lives that could be saved. People of every
background, nationality, race and gender.

\We have tools available to prevent HPV-related cancer. The
HPV vaccine is safe and effective in preventing the HPV
virus, and (cervical) screening is important for detection

of abnormal cells before they become cancerous.

Yet we face barriers to circulating the necessary information
and rolling out essential vaccination and screening programs.

From early January through to International HPV Awareness
Day on March 4th, IPVS and our campaign partners

press forward to raise awareness about HPV, and how

we can beat it. By educating people about the virus and
addressing the related stigma. By communicating clearly:

HPV affects us all. Let’s tackle it together for
#OneLessWorry




« =>»
International HPV Awareness Day

Since 2018, IPVS has been raising awareness about HPV. The
campaign launches in early January (coinciding with Cervical
Cancer Awareness Month), and runs through March 4th.

By addressing prevention, treatment, and care, we are not
just raising awareness but actively working towards a healthier
tomorrow for all.

This year we are again sharing a message of togetherness — 2025

uniting against HRPV to have #OnellessWorry
Tuesday
2018 2019 2020 2021 2022 2023 2022 March 4th

S ————

1st 2nd 3rd 4th 5th 6th 7th 8th

International HPV International HPV International HPV International HPV International Hpy International HPV International HPV International HPV
Awareness Day AwarenessDay AwarenessDay AwarenessDay AwarenessDay AwarenessDay AwarenessDay Awareness Day



2024 engagement results

Partners

Total partners

140

50 |40

2021 2022

2023 2024

Live webinar
on March 4t

1,056 1,064

]

2022

1,064

Attendees

473

2023 2024

2022

Website visits
(page views)

Total pageviews

191,996

P -
( ‘?sgg\(;lze;;ls progress | ’|9| ﬂ?é

+58%,

Total pageviews

462,542

2021 2022 2023 2024

Website visits o
(new visitors)

Total new visitors

1,015,552

New visitors progress
(VS 2023)

+2525 o/o 1,015,552

Total new visitors

509,568

2021 2022 2023

Materials downloaded

2,373

3,690

2021 2022

2023 2024

HEY.
‘.DAIY HPV Stories

INTERNATIONAL
HPV
AWARENESS
DAY

Gth March 2024

HE = 1P i Dl iOirindirusl, AreDsT

HPWV Facts

:—:+_'—: Enghisn 3

Got involyoed

Cur Partnors




2024 engagement results

#Hashtag
potential reach
(organic vs paid)
#onelessworr Vs

#askabouthpv,
#hpvawarenessday

Organic

33.4 Mio

Organic progress
(VS 2023)

-§5%,

Paid

64.1 Mlo

Paid progress
(VS 2023)

+165% #b

#Hashtag total
potential reach

925 Mio

Total paid
Google Ads

Impressions video &
Performance Max

37.2 Mio

37.2 Mlo

16.2 Mio
03 Mio

1,879,022 *

1,839,022

Facebook and
Instagram paid
campaigns

Reach

64.1 Mlo

64.1 Mo
463 Mio

5.3 Mio

Total impressions

161.6 Mlo

Total views of videos

193 Mio

Social media

Ta

Followers progression ﬁ O
(VS 2023)

977

Followers (since 2020) ﬁ O

2024 channel size distribution Channel size (2023 VS 2024)

oo

O O

2,449 2,200 1,259

'1095/ L, $0%

6126
4,050
2,418
1,328
Instagram Facebook ) Twitter
21443 2,200

L,29)

I,Mﬁ/




Website performance

AskAboutHPV.com (the homepage)
remained the most visitied page by far on the
site, followed by the main pages related to
Vaccination and Screening.

The addition of individual pages for each
of the HPV Survivors brought significant
traffic to the website, suggesting that users who
were engaged by social media posts and online
ads wanted to learn more.

The success of these pages is a helpful
indicator for the 2025 campaign — highlighting
the need to have a consistent experience
across each step along the user journey:
social media - ads - web - materials.

' 4 = >
° “
Top visited pages Views Users
Homepage e 110,885 | [N 003,889
/hpv-facts/all-about-hpv-vaccinations P 78,824 N 72,634
/hpv-facts/screening-for-hpv-and-cancer I 20,669 Bl 17,966
/stories/video-stories/natalia I 9,459 | 8,340
/share-your-story I 7,461 | 7,461
/stories/video-stories/milicent I 6,582 | 5,682
/stories/video-stories/marcia M &,378 | 5,451
/stories/video-stories/jason W 4,526 | 3,781
/stories/video-stories/mary i 2,693 | 2,280
L7 :
7~
)\)JC’\ > ~

g



The Power of Personal HPV Stories

Jason

33 Mio

Total views

23 Mio

Mary

3.9 Mio

Total views

25 Mio

Milicent

When | got the news |

Total impression

0.6 MIo

Total views

£5 Mo

Marcia

0.4 MIo

Total views

69 Mio

v

Nathalia

5.6 Mo

Total views

1.9 Mio

A
ll
v

HIGHLIGHTS

HPV-related
cancers:

Cervical, Anal, Tonsil.

Languages:

English, Swanhili,
Spanish, Portuguese.

Regions:

North America,
South America,
East and Sub-Saharan
Africa, Oceania,
Southeast Asia.



The Power of Personal HPV Stories

Hindi

_ GrEtita,
G SIRfergll <l

e International Papillomawvirus S...
ad

Let's tackle HPV together for one lass
WOITY.

Leamn more

-

Total views

145K

Ghana

e International Paplllomavirus ..
Ad

Let’s tackle HFV together for one less
WOITY,

Learn more

Total views (video only on Google)

23K

Queenie Mah
(Malaysia)

3 =wbte@re IS a story
I would like to share

.3 Mio

Total views (Meta only)

|.Z Mio

To target relevant regions that had not been
covered by the original HPV Survivor Stories — i.e.,
West Africa, India, Southeast Asia — we launched
specific campaigns in Ghana, Malaysia and India,
with content (videos, messaging) shared in local
languages (Hindi & 6 x Ghanaian languages,
Malay and Chinese).

Engagement and efficiency were both high for
these sepcific campaigns, proving how effective it
can be to deliver messaging in local languages.

465'ITMO

Total video views

193 Mio

10



Top social media posts

Top static
Facebook post

< HPY  Ask About HPV
DAY eb 1§

The ¥HPVvaccine gives us the chance to protect against
PV and related cancers

Research tells us that vaccinating before young people
have any sexual contact offers the best protection from
HPV related cancer, but young people may benefit from
vaccination up to the age of 25, and some people may
be able to access up to the age of 45, Talk to your
healthcare provider about your options

IHPVAwarenessDay Nonelessworry Iicancerprevention

&= -/ b o;'?‘-; AFF Fr ITQ
S ALL.LED
TAKE (0NTRoL 7.

= oF YoUR ..

« FUTURE. "

GET YouR WPV VA((INE

askabouthpv.org
HPV & Vaccination

See insights and ads

q,‘) Like (:) Comment @ Se
017K
12 shares

‘ Most relevant v

Write a comment

Impressions

15 Mio

Reactions

ZK

Top
Facebook Reel

% Ask About HPV G

Macen! survived SHPV related fcervical
- .
. ' f L « Lo

v

Views

569K

Reactions

ZK

Top static
Instagram post

<
9 askabouthpy

_ VACUNATE AGAINST HPV FoR A

* FUTURE..

e

 FoRALL™

N S

sonolossworry | AskAboutMPVory

Qv

26,461 likes
askabouthpv Is the HPV vaccine safe for my child?

Yes. All government-approved #HPYV vaccings have

medonpmés Y@ L @YYV

@aﬁabomhpv
a Q ®

703 Mio

Reactions

765

& HEALTHIER

4

N

HPV AFFECTS US ALL.
LET'S TA(KLE IT To4ETHER FoR WL
— o
RRY S

.
Top

Instagram Reel

1 #C crvicalCancerAwarenessMonth, we're
i Sy Instamontselid ana 17 36 others

69 Mio

Reactions

12.4K

A
ll
v

WHAT THIS TeLLS VS

Reels were a hugely successful tactic in the
2024 campaign — especially on Instagram where they
are more prominent than they are on Facebook.

Focusing on the positive may be a key to unlocking
the algorithm.

Regular posting is cfficient, maintaining engagement
with the AskAboutHPV audience and increasing the
likelihood of gaining new followers.

Vaccination as a topic resonated more with
audiences on both main social media networks,
accounting for 8 of the top 10 posts.

11



Gmail

#0nelLessWorry

Fird Ot More About The Public
Inforrmation Resources Available To
Help Spread The Word

Search

Ad - wene Bskabouthpy ol

HPV Awareness Day 2022
#askAboutHPY | #0nelessWorry

Everyining You MNesd To Kmnw Aboul HFY From

People You Can Trust, International HPY Awareness

[ iy

Display

Help prevent HPV

Talk to your loved ones
about HPV

Learn more >

YouTube

£ YouTube

Learn more

Together we can tackle HPV
Everything you need to know about HPV from people
you can trust

Ad - IPVS

Google Performance Max campaign

Explore

Protect yourself from HPV, Everything you
need to know about HPV from people you
can trust

Ad+ IPVS

A
ll
v

Google
Performance
Max is an automated
campaign type that
utilizes machine
learning to optimize
bids, placements,

and creatives across
Google’s network,
enhancing campaign
performance by
maximizing reach and
conversions efficiently.

E)oOgIIlesfozrl;ches I\;x impressions 2024 bs;:\;\;(, bk(( ‘

Total views

4-65%




Influencers

INn 2024 we focused the majority
of budget on promoting HPV
survivor stories through Meta and
Google, while engaging a number
of influencers In different regions
to spread the word among their
loyal followers.

The advantage of working with
established and credible social
media personalities include access
to a captive audience, trust in

the message and a broad scope
of channels — Instagram,
Facebook, YouTube, TikTok
(a channel not yet activated by the
official campaign).

@dr.lyienho @enbydelia
@drvinilacerda @dianaantwihamilton
@xixiyang @franceinter

@vulvalcancerukawareness

ampaign messaging

#onelessworry
#hpvawarenessday

Potential reach

@ginecoonline

@ginecoyvos

@thecoastalmummy

Influencers:

Vilma Rosciszewski | 0 | @ €
Dr Lyien | 9 1 @ ®

XiXiYang | £ |

Rebecca Fisher |4 | @ @
Vinicius Lacerda Ribeiro | @ |
Diana Hamilton | & | @ & @
Clare Baumhauer | & |

Dr. Melisa Pereyra | ) | @ ©
France Inter | () |

Delia Sosa | £ |

13



(AMPAIGN
GOALS

INn 2025 we will be gathering personal
stories and leveraging the power

of lived experience to emphasize the
vaccination, screening, and early
treatment for HPV-related cancers.

1.

Ralse awareness
and understanding
of HPV globally.

. Ensure International

2\ Awareness
Day on March 4th
provides a highly
visible annual
focal point for

the International
P\ Awareness
Campaign and
SUpPorts a
year-round global
public conversation.

A
ll
v

. Provide a toolkit

of assets for

our campaign
partners and IPVS
members around
the world for local
adaptation/delivery
while maintaining
alignment with the
global campaign.

14



Jé’e(ol ﬁ@’ﬁwo rry

The world around has become an increasingly turbulent

place.

Political, economic and environmental events seem

far beyond our control, bringing uncertainty, stress and worry.

#OnelLessWorry frames protecting our health from

PV-related disease as something within our control.
By taking simple steps, we can overcome a global
nealth risk, protecting our health for the future.

0S80

15






Audience Segmentation

Dreamers Doers

A L,FE FKEE Teens and preteens Women aged 25+

Parents &

aged 9-14
O Job to be done: Remove worries
about the screening test anad

Job to be done: Make them

say “| want this vaccine’ highlight the peace of mind that

comes once it’'s done

—ducators

Job to be done:
Convince them it is
the right and responsible
thing to do

Job to be done: Influence, support, and encourage others

A
ll
v

Government bodies,
Health agencies,
Medical community

Job to be done:
Prioritise availability and
accessipility of HPV vaccines
and screening and overcome
cultural barriers

HPV organisations, Survivors, Engaged influencers, Family and Friends

17



Primary Audience Personas:

Dreamers Vaccination Target

The primary target for vaccination is the Dreamer,
from pre-teens to young people who are ganing
INndependence in life and thinking albout their future as an

adult. Part of their plan should be to get the HPV vaccine.

Doers Screening Target

The primary target for screening is the Doer. She s
an adult woman 25+ years of age who is busy living
her life. She is determined to do the right thing, which
iINncludes making time for cervical screening.

A
ll
v

We need to communicate to
everyone the importance of
the HPV vaccine, especially for
young people — that high levels
of coverage could achieve
global eradication. We will also
communicate the position
cervical screening as essential.

Essential for early
detection and essential as
a gateway to care.

For all age groups and
genders, we aim to raise
awareness about HPV and
how we can all play a part
N fighting it, contributing to
the wider WHO strategy to
eliminate cervical cancer.

18



HASHTAGS

Throughout the year with a
spotlight on March, we're leveraging
hashtags to spark conversations,
engage with our audiences

and share vital information.

The priority hashtag for this year’s
campaign is

The previously used hashtag
#HPVAwarenessDay Is also
essential to promote the day.

And #AskAboutHPV can be
used for spreading awareness
throughout the year.

Use the campaign hashtags
to amplify the message, share
stories and encourage action!

#OneLessWorry

#HPVAwarenessDay
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A toolkit containing a variety of digital
and printable assets is available for
promoting the campaign. Some assets
are provided in multiple languages

and all are customizable for local
adaptations of the global campaign.

To help parthers get started with
editing the design files of the
campaign materials (to include
partner organization logos, localize
QR codes, modify messaging for
local effectiveness, etc) there is a
technical support document on the
HPV hub with some preliminary
advice on where to start.

1wasn’t able
to prevent HPV
for myself, but
1can help my
daughter
prevent it

with the HPV

HPV AFFECTS US ALL.
LET’S TAKKLE IT
To4ETHER FoR

HEY. T1pvs EgEEE
AR e S

C

|

AN

Screening is _E[

essential for

spotting and
preventing HPV-
related cancers.

s PV APFECTS ug

I —

I s m R |

|

LET'S TA(KLE [T

HPV AFFECTS US ALL. '-
O e I 1 o To4ETHER FoR

HPY 1pVS [
DAY p f

o
o
utH rg ff'=2

'WE ALL HAVE
AN HPV §ToRY"
IO ELL:

THARE YoirRf. FREAY TWE {TIGMA
3

L.

T B
NPV AFFECTS WS ALL. L
LET'S TACKLE IT ToheTuER For.  LE
W |
repimp ey | bk i meg 3 N

i i



https://www.dropbox.com/scl/fo/0x81j9ofbi8bjrmx0i8fh/h?rlkey=1i7hrb34mua10gg7d363azy8e&dl=0

Logos - One Less Worry

The One Less Worry Logo
IS avallable in freeform
(white background) and in
round and square formats
(purple backgrounds)
for use on t-shirts, bags,
badges... anything you
can imagine for local
execution. It Is also
provided in 9 languages.

Languages:
English
Spanish

Brazilian
Portuguese

French o o 5 1PV
Hindi

CELELEN E1ENY AskAboutHPV..
Japanese

Vietnamese

Swahili

Click to access and download
wL the toolkit /| assets


http://www.askabouthpv.org/resources
http://www.askabouthpv.org/resources
http://www.askabouthpv.org/resources

Logos - HPV Day

The HPV Awareness
Day Logo is available
for download in two
VEersions: white on
purple and purple

on white.

Click to access and download
\L the toolkit /| assets

23


http://www.askabouthpv.org/resources
http://www.askabouthpv.org/resources
http://www.askabouthpv.org/resources

QR Code

A special QR code has
been developed for use
IN the printable campaign
materials. By simply
scanning this QR code

with a smartphone camera,

the user Is directed to
www.askabouthpv.org
without having to type
out the web address.

The QR code Is available
for download in two
versions: white on purple
and purple on white.

Click to access and download
\L the toolkit /| assets

24


https://www.askabouthpv.org
http://www.askabouthpv.org/resources
http://www.askabouthpv.org/resources
http://www.askabouthpv.org/resources

A
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Colors

The colors ensure Main layout
consistency between
digital and print materials.
We want to maintain
consistency throughout all
elements of the campaign
to grab the reader’s
attention and make

the maximum impact.

Background/icons Background Spray paint Spray paint lcons Text key elements/hashtag  Typography

#812C8D #211ESF

#0062A7 HEA5297 #F8C9ODF #FFFFFF

R = 234 R =248 R =255
G =82 G = 201 G = 255
B =151 B = 223 B = 255

CcC=0 CcC=0
M = 30 M = 0
Y=0 Y=0
K=0 K=0

Logo and graphic elements

The logo 3D modelling is based on gradient colors. Typography remains in white.

ONE top gradient ONE bottom gradient LESS top gradient LESS bottom gradient WORRY top gradient WORRY bottom gradient

#FFEEOO #211ESF #0062A7 #EAS5297

R =255 R =234
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Colors

The addition of blue

N this year’s suite

of assets provides

a fresh perspective.
Blue complements
existing shades of pink
and purple, reminding
our audiences that
HPV affects us all,
male and female. e

ANV

HPV is a virus

S /Al 0
I wasn’t able - HPV AFFE(TS VS ALL.
@ that affects =T WE ALL HAVE _ @ LTS TAKE T

for myself, but

preventit

with the HPV ,’-:.‘
cause cancer. * : “To TELL. =
oy SHARE YoURS. BREAK THE STIAMA.

Get the facts;% " x

everyone. It can J &5 NS AN HPV SToRY" o TR 3

rd N\ X | ® |/

/ \ ) . HPV AFFECTS US ALL. _

¥ . ‘ : LET'S TA(KLE IT To4ETHER FoR ”L

& y 4 #onelessworry | AskAboutHPV.org __‘_-..-

HPV AFFECTS US ALL. HPV AFFECTS VS ALL.
LET’S TACKKLE IT LET'S TA(KLE IT
To4ETHER FoR To4ETHER FoR O

@ Ask About HPY © B @ Ask About HPY ©

5 AT
A eSS
uis

] e




Wall Mural Design

A customizable wall
mural has been designed
N 6 languages.

QR Code
Can be swapped out locally

HTML
Can be swapped out locally

Click to access and download
the toolkit /| assets

!

Languages:
English
Spanish

Brazilian
Portuguese

French
Hindi

.~ Bahasa Malay

. lm“rm e

HPV AFFECTS vS ALL.
L1€|" § TAGKLE [T



http://www.askabouthpv.org/resources
http://www.askabouthpv.org/resources
http://www.askabouthpv.org/resources

Institutional Posters

Three new posters have been
designed for the campaign
related to testimonial stories
about HPV. Two factual i
posters are also customizable
to communicate facts about

Languages:

English

Spanish

Brazilian Portuguese
French

Swahili

Vietnamese

Hindi

Storyteller posters

Languages:

English

Spanish

Brazilian Portuguese
French
Hindi

CELECEN ELELY

Factual posters

vaccine and screening.

These posters can be
oroduced locally for display

N hospitals, doctor’s offices,
clinics, either digitally or in print.
This year again we are putting
real people front and centre to
capture attention and deliver
the campaign message.

LET'S TA(KLE IT

The posters are available for To4ETHER FoR

download. The messages, Lﬁf;ﬁ
images, HTML and/or QR iy T == ..Ul

code can be swapped out
to meet local requirements
of the campaign.

We recommend printing
the posters on gloss or
satin coated papers to
keep the colors vibrant.

Click to access and download
'L the toolkit /| assets

HPY AFFECTS US ALL.

LET'S TA(kLE IT
ToG4ETHER. FoR.
#H E.
LEV
wnFﬁ}:%

HPV AFFECTS US AL

SRl

HPV is a virus

that affects

Lo
Screeningis
essential for

everyone. ltcan ' spotting and

cause cancer.
Get the facts.

HPY _aﬁ_FFEITﬁ VS ALL.
LET'S TA(KLE IT
TeGETHER. FoR.

oNE,

TFy
AR

W 'iﬁ'FLF:‘-}""11 o O

preventing HPV-

related cancers.

R

HPY AFFECTS /S ALL.
LET'S TACKLE IT
ToLETHER FoR.

ONE .
LES el
WoRRYY I cer ma

28


http://www.askabouthpv.org/resources
http://www.askabouthpv.org/resources
http://www.askabouthpv.org/resources
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HPV Testimonial Videos#

Real people who have
survived HPV-related

cancers — women and VO: Subtitles:
men — from around English English
the world have come Spanish Spanish
forward to tell their Brazilian Brazilian

, , Portuguese Portuguese
stories of' adverswly and swahili Swahili
hope, Whlle fOCUSIﬂg Vietnamese French
on the campaign’s key Hindi Vietnamese
message of prevention. Hindi

Sharing their experiences
IS a simple yet powerful

approach to builld a sense
of togetherness and drive

collective action, by: 4to address
. " pre-canc / |
- creating a human and p-r_ - ; = -
emotional connection | ) ||AFFECTS US ALL.
TS TA(KLE T

i

« puilding credibility
and authenticity

. % ]
iy gl

« destigmatizing HPV

« empowering and
encouraging others to
share their stories.

Click to access and download
'l the toolkit /| assets


http://www.askabouthpv.org/resources
http://www.askabouthpv.org/resources
http://www.askabouthpv.org/resources

Static Posts - Facebook and Instagram#

A set of static posts

have been developed for
deployment across the

IPVS social media channels.
They are downloadable in

9O languages for local use.

Languages:

English

Spanish

Brazilian
Portuguese

French

Hindi

Bahasa Malay
Vietnamese
Swabhili

Hindi

Click to access and download
wL the toolkit /| assets

WE ALL HAVE

e

F
'I._

AN HPV SToRY"

* To TELL .2

SHARE YoURS. BREAK THE STIGMA.
¥

HPV AFFECTS VS ALL.
LET'S TACKLE IT To4ETHER FoR b

flonelessworry | AskAboutHPV.org

QY

103,345 likes

Visit AskAboutHPV.org to learn more about
screening tests and vaccinations.
#onelessworry

View all 307 comments

@ Ask About HPV &

facebook
f &)

1‘} AskAboutHPV
ey oh - E

Visit AskAboutHPV.org to learn more about
screening tests and vaccinations.
#onelessworry

gl

How (AN YoU HELP HPV AFFECTS

VS ALL. LET'S
TACKLE HPV? TA(KLE IT

VA (INATE 9
% S(REeN.

Honoloesworry
AskAboutHPY.org

ﬂﬂ You, Jhon, Sarah and 826 others 217 Comments

|b Like [.V__] Comment f—D’ Share
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Poster and Social Media Post Builder

To facllitate engagement with members, influencers and the general public, a user-friendly Post
Builder is available on AskAboutHPV.org. Create a message in your own language and be sure
to direct your locally recruited influencers to this online tool and share the link on social media.

Create your custom poster
and/or social media post

1. Choose what you want to create

POSTER SOCIAL POST

2. Choose your language

3. Upload your photo

Please upload a JPEG
CHOOSE PHOTO or PNG file less than 8mb.

START AGAIN

- Screaning saved my life.
4. Customize your message et f,mwi,:al ,j‘;m“

survivor. Get screened today!

Enter your message, up to 85 characters

Screening saved my life. I’'m now a cervical cancer survivor.
Get screened today.

5. Share your design!

Download your image to share on social media.

Don’t forget to include #onelessworry

DOWNLOAD v

Click to access the Social Media Post Builder on
www.askabouthpv.org/social-post-builder
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Choose what to create

(poster + social media)

I still worry about
certain things.

But now | have one less:
get screened today!
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Screaning saved my life. W ;
I'm now a cervical cancer .

survivor. Get screenad today!
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Social Media Stickers

A set of 9 stickers is available via the Giphy database for use
on social media. Here are two examples of the stickers being
used on Instagram Stories.

You can add stickers to your Instagram Stories in 3 easy steps.

1. From your Instagram Story, tap the ? to add stickers.

2. Tap on the GIF button and search “HPV” or “onelessworry”
N the search bar.

3. From there, you can add and layer as many stickers to your
Stories as you want!

You can also download the Giphy keyboard directly onto
your phone via Google Play for Android phones or the
App Store for iPhones. Once installed, search “HPV” or

‘onelessworry” and use the stickers across all compatible apps.

LS UR PN 4 )
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Click to access and download
\L the toolkit /| assets

Screening saved me
from cervical cancer.
It could save you too.

Make an appointment today!

#AskAboutHPV

32


https://play.google.com/store/apps/details?id=com.giphy.messenger
https://apps.apple.com/us/app/giphy-the-gif-search-engine/id974748812
http://www.askabouthpv.org/resources
http://www.askabouthpv.org/resources
http://www.askabouthpv.org/resources

A
ll
v

@AskAboutHPV Channels - Facebook, Instagram and Twitter Accounts

Fully engage with the campaign by following all channels, liking and sharing every post! Facebook Instagram Twitter
Help build momentum for the campaign as we approach HPV Awareness Day! @AskAboutHPV @askabouthpv @AskAboutHPV
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Click to access and download
wl the social post calendar
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Community AS Flyer

For in-person events,
healthcare and community
locations, the HPV flyeris a
template that partners can
use to create a flyer for a
local event or other HPV-
related information targeting
the local community. Key
campaign messages,
graphics and QR code
provide an opportunity to
learn more and get involved!

Click to access and download
the toolkit /| assets

Language:

English template
that campaign
partners and
IPVS members
can tailor to
local language
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Low-cost Campaign Activation

The campaign’s branding and messaging blends
naturally with youth culture and spaces — creating
an affinity with the key messages at skate parks,

climbing walls, soccer fields, music venues.

Hearing about HPV from the general public by
hitting the streets of different cities can be a highly
effective way to engage with your audience whilst
creating engaging social media content.
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Share your ideas with IPVS at
admin@askabouthpv.org

By working together, we can
benefit from each other’s ideas
and have a greater impact for
HPV Awareness Day 2025!

#OnelLessWorry
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The stencil is designed for community
members to use in creating visually
striking, consistent messages as part
of the HPV awareness campaign.
The low-cost, eco-friendly materials
can be utilized on sidewalks, public
spaces, or even as a template for
your campaign local activations.

By providing a user-friendly and
visually appealing stencil, community
members can actively engage in
spreading awareness about HPV.
This hands-on approach not only
reinforces the campaign message
but also fosters a sense of ownership
and participation among individuals.

Be sure to get approval from your
local authority before using the stencill
design in a public place.

Click to access and download
the toolkit /| assets

One Less Worry Stencil
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Live Panel Event

Join our One Less
Worry Virtual High
Level Panel Event,
March 4th, 2025
from4pm to S5Spm CET
(L0am to 11am EST)

Join the LIVE conversation with
our global panel of experts and
people with lived experience of
HPV-related cancer.

Topic of discussion: One
Less Worry — advancing early
treatment of HPV-related cancer.

Register today
www.askabouthpv.org/panel
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